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● A technical community within IEEE, the leading global organization for 
advancing technology.

● Focused on ensuring reliability in engineering across hardware, software, 
and human factors. “Go-to” group for specialty engineering

● Resources:

○ Publications

○ Training programs

○ Conferences

○ Access to technical data via IEEE Xplore

What is the Reliability Society?



The Boston Chapter for IEEE RS is in need of social media 
marketing for the following reasons:

● To engage a broader audience for the Boston/NE Chapter 

● To amplify recruitment efforts through targeted and interactive 
content strategies

● To promote or provide educational resources for further 
advancement in reliability/industry knowledge 

Why Social Media?



What We Have So Far…



Homepage

https://ewh.ieee.org/r1/boston/rl/home.html


New 
Website

https://r1.ieee.org/boston-rl/
https://r1.ieee.org/boston-rl/


Wordpress

https://ieeeboston.org/reliability-society-chapter/


Facebook

https://www.facebook.com/p/IEEE-Boston-Reliability-100049284982168/?_rdr


LinkedIn

https://www.linkedin.com/groups/12987833/


What’s Next?
Understanding the theory behind social media marketing:

● Develop a strategy - Community-based? Discovery-focused? Private comm.?

● Understand your audience - User engagement? Cust. recommendations?

● Content and channels - Organic vs. paid social? Themes?

● Organize campaigns - Profiles? Marketing/buyer personas? S. Media Policy?

● Publish an exact schedule - Editorial calendar? Data metrics?

● Define goals



What’s Next?
Understanding the theory behind social media marketing:

● Develop a strategy - Community-based? Discovery-focused? Private comm.?

○ Community-based: SNs allowing close interactions between 
friends/family by following them 

■ Facebook / Twitter / LinkedIn / Instagram

○ Discovery-focused platforms: SNs allowing content for 
entertainment/learning rather than close networking

■ YouTube / Twitch / TikTok / Pinterest 

○ Private communication: SNs allowing for personal messaging

■ WhatsApp / Snapchat / WeChat / Facebook Messenger 



What’s Next?
Understanding the theory behind social media marketing:

● Understand your audience - User engagement? Cust. recommendations?

○ User engagement: 

■ Depending  on SN type:

● Stay updated with followed accounts via new posts, etc.

● Discover relevant content in feed using algorithms, etc.

○ Consumer recommendations:

■ Consumers trust other consumers

■ Yelp / Tripadvisor / Angi / Yellow Pages / Foursquare / BBB / Trustpilot



What’s Next?
Understanding the theory behind social media marketing:

● Content and channels - Organic vs. paid social? Themes?

○ Organic vs. paid social:

■ Organic: Free content that is introduced to more users over time

■ Paid: Sponsored content directly introduced to users at scale

● Can target specific demographics, tailor ads, quick to perform

● Increases visibility and reach specifically on boosted posts

○ Themes: Must be engaging, relevant, complementary to brand



What’s Next?
Understanding the theory behind social media marketing:

● Organize campaigns - Profiles? Marketing/buyer personas? S. Media Policy?

○ Social profile: Gather feedback and build trust

○ Marketing/buyer personas: Target demographics by addressing their 
specific needs, choose effective content formats

○ Social media policy: 

■ Guide collaboration

■ Outline general rules for all SN activities to maintain reputation

■ Align SN efforts with broader organization initiatives



What’s Next?
Understanding the theory behind social media marketing:

● Publish an exact schedule - Editorial calendar? Data metrics?

○ Editorial calendar: Organize and plan/schedule social media for consistent 
engagement, cross-platform distribution, and to save time

○ Metrics: Must measure what matters to the organization

■ Marketing funnel metrics: 

● Awareness: impressions, likes

● Interests: comments, shares

● Desire: downloads

● Action: purchases, advocacy



What’s Next?
Understanding the theory behind social media marketing:

● Define goals

○ What we wish to achieve with SNs

○ How they will affect short-term / long-term strategy for the organization

○ Immediate priorities

○ Task delegation and implementation

○ Command structure

○ Benchmarks and KPIs

○ Scope and timeline
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https://www.pewresearch.org/internet/fact-sheet/social-media/



1+ Billion
MAUs (Monthly Active Users)

Ranked 15th most popular SN by user numbers



2 Billion
MAUs (Monthly Active Users)

Ranked 3rd most popular SN by user numbers



3+ Billion
MAUs (Monthly Active Users)

Ranked 1st most popular SN by user numbers



Source: https://www.ieee.org/about/corporate/annual-report-of-the-secretary.html



Current members: 11,528
LinkedIn - IEEE -  10/13/2024



Current followers: 198K
Facebook - IEEE -  10/13/2024



Current followers: 3.8M
Facebook - IEEE -  10/13/2024



Statistics

1+ Billion 11,528 2.502

2 Billion 198K 42.977

3+ Billion 3.8M 824.82

MAU IEEE %





























Source: https://www.ieee.org/about/corporate/annual-report-of-the-secretary.html



https://www.pewresearch.org/internet/fact-sheet/social-media/

1st choice

2nd choice

3rd choice



Age Group 1st Choice 2nd Choice 3rd Choice

18 - 29 YouTube Instagram Facebook

30 - 49 YouTube Facebook Instagram

50 - 64 YouTube Facebook Instagram

65+ YouTube Facebook Pinterest



Content Type
● Format:

○ Reels,  short-form/long-form videos,  live streams,  text posts,  gifs,  photos

○ Infographics,  blog posts,  surveys,  webinars,  quotes,  interactive media

● Content:

○ Educational,  entertainment,  news,  drama,  podcasts,  clips,  prof. articles



Reels

https://docs.google.com/file/d/1w5_aKsYic-0UQ9rMbudUpb_VwQmQUsDC/preview
https://docs.google.com/file/d/14OjBYL52O8D-0LWv4rA2-OIqusNbOnuE/preview


Short
form

https://docs.google.com/file/d/1XuXZirQ81ObzL07FBOn1Tfdvcb9_jfU2/preview
https://docs.google.com/file/d/1Iy0lb-IN_80W2truQuwRCYF1hpreEmoL/preview


Posts & 
Reels

https://docs.google.com/file/d/1LJWljSTZ39dR7Loog1OUIcs-WA3i1gES/preview
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● Which SNs to focus on?
● Which type of content format?
● What content will we be showcasing?
● How often do we want to post content?
● Who will be creating content?
● Which KPIs and metrics will we be using?
● Who is our primary, secondary, and tertiary target groups?
● Using social media, how will we both gain new members and prevent 

member churn?
● What are our short-term goals?
● What are our long-term goals?

How to Proceed?



Brochure
Front



Brochure
Back



CREDITS: This presentation template was 
created by Slidesgo, including icons by 

Flaticon, infographics & images by Freepik

Thank you.

Please keep this slide for attribution

Questions? 
Contact me @

jchung43110@ieee.org
Website/Media Manager IEEE RS Boston

https://slidesgo.com/
https://www.flaticon.com/
https://www.freepik.com/

